
WE
TRAVEL
AROUND 
THE WORLD



Come with us  
on our journey

Not so long ago, rest was consi-

dered a normal part of everyday 

life... Today, unfortunately, this 

lifestyle has been pushed to the 

background. Now, there is little 

time to rest, in the hectic pace of 

life, where restlessness and stress 

are widespread.

This next winter season, COLOURS 

& SONS wants to slow the pace 

down, inspired by our beautiful, 

vibrant world – so that we can 

focus on the important things  

in life... 

For autumn ’18, we intend to tell 

stories from the world, through 

wonderful digital and organic 

prints. We want to remind people 

of remote regions, by using  

natural raw materials in the 

collection, such as cotton, wool 

and cashmere. We reject, as 

far as possible artificial fibres, 

and embrace the diversity of 

the world, through a variety of 

colours and patterns that exclude 

no continent or ethnicity.

Cultural identities should merge 

and help us to recognize that 

their similarities outweigh their 

differences. We want to celebrate 

global diversity and revive lost 

traditions and techniques such as 

quilting, felting and knitting.

We want to close our eyes for a 

moment, leave everything behind 

us and remember with pleasure 

our beautiful, colourful planet 

with all the wonderful cultural 

and traditional diversity.



Worldtraveller

 There is a pureness in getting away  

from it all, and indulging in losing yourself  

in the places, food, culture, the people, the 

weather and all the other things  

that seem new to you.

We would like to take you on a journey  

through fashion and time, true to our motto 

“around the world”, whilst we travel, we get a sense 

of uninhibited freedom, where everything seems 

easier to accomplish.



The upcoming winter collection is inspired  

by the variety of colours found on our 

earth. Classic seasonal thinking is increa-

singly disappearing from our globalized 

minds. Traditional ways of thinking, are 

being replaced  by new, fresh concept... 

New, stronger and lighter colours deserve 

to be seen, even in the autumn and  

winter months.

Three main colour themes form the back-

bone of the collection. Our journey begins 

with „HOT WINTER“ in the colours Sahara 

(beige), Indian Curry (warm yellow), 

Niagara Falls (blue) and Red Sea (red). 

Followed by „COZY COUNTRIES“ with 

Lagoon (petrol), Italian Merlot (Bordeaux),  

Blue Hole (navy) and Glacier (light blue). 

It ends with „BEAUTIFUL NATURE“ with 

Ayers Rock (orange), Rainforest (green), 

Route 66 (silver) and Volcanic Rock (anthra).  

All these colours can be ordered on a 

multi-delivery basis and provide a consistent  

colour theme throughout the season.

This variety of colours also reflects the 

depth of the collection and compliments 

the design down to the smallest detail. 

In addition to our core product  knitwear 

and shirts, C&S offers more sweatshirts, 

jackets and accessories than ever before. 

Lightweight blazers and coats make a 

bold statement within the collection. The 

journey around the world is completed 

with trousers and accessories such as 

socks, scarves, hats and gloves.



C H A R A C T E R I S T I C

Name: Guido
Nickname: G-Di
Part of the Team since: 2012
Whats your job at C&S:  
taking care of the family members
Function:  
Sales, Contracts, Strategy
Position:  
Managing Director
Likes:  
Golf, Dancing, Travelling
Dislikes:  
f lies, mosquitoes

#theperfectworkingday:  
nobody steps into my off ice so  
that i can concentrate on “what  
we can improve”
#thedumbestworkingday:  
to run with the extinguisher behind 
the upcoming problems
My three personal hashtags for C&S: 
#Looking Good, Son!
#Colour Your Life 
#Happiness is not a destination, it`s  
 a way of life
Statement:  
Life is better when you´re laughing!

Name: Amadeus
Nickname: Ama 
Part of the Team since: 2014
Whats your job at C&S:  
Product Manager
Function: 
developing the collection of C&S, 
gathering and prioritising product and 
customer requirement for the fashion/ 
retail company, def ining the product  
vision of the brand, ensuring that 
the product supports the overall 
image, strategy, and goals. 
Position: 
Head of Product Management 

Likes:  
Colours, sports, honesty, sneaker, 
running, laughing
Dislikes:   
bitchiness, pessimism
#theperfectworkingday:  
when it’s raining outside
#thedumbestworkingday:  
when the sun is shining
My three personal hashtags for C&S: 
#lookingoodson 
#happywifehappylife 
#workhardtravelharder
Statement: 
“Chose a career which you love and 
you will never have to work another 
day in your life”

Name: Luis 
Nickname: Lui 
Part of the Team since: 2015
Whats your job at C&S: 
Sales 
Function: 
Customer relationship, Keycustomer 
support, Agency, Stocksale 
Position: 
Head of Sales
Likes: 
Friends, traveling, soccer, sneaker 

Dislikes: 
Bad coffee
#theperfectworkingday: 
Sunny day happy day
#thedumbestworkingday: 
Monday mornings
My three personal hashtags for C&S: 
#familiar 
#friends 
#funoff ice 
Statement: 
A smile a day keeps the doctor away. 

Name: Carsten
Nickname: Don`t have one yet 
Part of the Team since:  
April 2017
Whats your job at C&S:  
Accounting, Finance, Controlling
Function:  
Money, money, money… it’s all about 
the money
Position: 
Head of Accounting
Likes: 
Traveling, sports, sneakers

Dislikes: 
Boredom
#theperfectworkingday: 
Successful
#thedumbestworkingday: 
Monday morning
My three personal hashtags for C&S: 
#fun@work 
#goodmood 
#friends
Statement: 
Everything is in butter!

O F  T H E  C R E W



Name: Victoria
Nickname: V, Victor
Part of the Team since:  
March 2015
Whats your job at C&S:  
Marketing
Function:  
Creative working, developing new ideas 
for the Marketing concept, orga-
nizing photo shootings, planning and 
implementation of the exhibition stand 
Position:  
Head of Marketing
Likes:  
Fashion illustration, dancing,  
jogging, avocado

Dislikes:  
Insects, cold feet while  
trying to fall asleep 
#theperfectworkingday:  
Creative time planning the new season 
and a good coffee
#thedumbestworkingday:  
No coffee on Mondays 
My three personal hashtags for C&S: 
#walkincolours 
#goodthingstaketime 
#doitwithloveornotatall 
Statement: 
I can. and I will. end of story.

Name: Tabea
Nickname: Tadeus Scarabeus
Part of the Team since:  
Novemver 2016
Whats your job at C&S:  
Communicationdesign
Function:  
Being creative for all the different 
business sectors. Developing and  
realizing of lookbooks, sale documents, 
visual displays and reports. Taking 
pictures for our onlineshop and as 
well creating some prints and  
rapports for the collection.
Position:  
Art Direction

Likes:  
Design, Horseriding, Beach & Sea, 
Live Free
Dislikes:  
Spiders, Tomatosoup  
#theperfectworkingday:  
Having a great time with your  
colleagues
#thedumbestworkingday:  
Friday and sunny outside
My three personal hashtags for C&S: 
#walkincolours 
#colouryourlife 
#notthesameoldstory 
Statement: 
Good design takes time

Name: Luca 
Nickname: Luci
Part of the Team since:  
December 2017
Whats your job at C&S:  
Learning about all the different  
business sectors at C&S 
Function:  
Supporting the sales team 
Position:  
Trainee
Likes:  
Soccer, sneaker, friends

Dislikes:  
Bad weather, boredom 
#theperfectworkingday:  
Sunny days, successful days
#thedumbestworkingday:  
Monday mornings, bad coffee
My three personal hashtags for C&S: 
#determinded  
#cohesion  
#workingmodeon
Statement:  
Get rich or die trying 

Name: Mira
Nickname: Mirikiri
Part of the Team since:  
September 2017
Whats your job at C&S:  
Helping Hand for creation of  
new collections, 3rd creative brain  
for marketing and occasional design  
elements, assistance in the other  
business sectors
Function: Intern
Position:  
Head of Intern
Likes: 
Avocados, textiles!, a day on the  
beach, Christmas with the family

Dislikes: 
Raisins 
#theperfectworkingday: 
Arriving with a time buffer, getting 
different tasks for the day & orde-
ring pizza with the whole team for 
lunch break 
#thedumbestworkingday: 
Rain on the way to work + when 
the coffee machine is broken 
My three personal hashtags for C&S: 
#mondayfunday 
#theloveisinthedetails 
#crazyforcolours
Statement: 
Stay hungry. Stay foolish.
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IN ADDITION TO TRADITIONAL 

JACQUARD PATTERNS, WHICH 

HAVE THEIR ORIGINS IN FRANCE, 

THE COLLECTION ALSO INCLUDES  

GRAPHIC AND GEOMETRIC 

PATTERNS. THE THEME OF 

„COLOUR-BLOCKING“ CONTINUES  

THROUGH THE SEASONS AND 

INLAYS WITH SPECIAL FANCY 

YARNS ARE MORE INNOVATIVE 

THAN EVER.
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INSPIRED BY THE WORLD WE EMBRACE 
BOLD, INNOVATIVE PATTERNS AND 
PRINTS THAT CLEARLY STAND OUT.



THE SHIRT COLLECTION  

IMPRESSES WITH NUMEROUS DIGITAL 

PRINTS, SUCH AS ANIMALS, FLOWER  

OR HUMMINGBIRD MOTIFS. 
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Wayfarer



Structured surfaces are still a commercial  

trend. In knitwear, seasonal trendy structures 

such as pigtails or petticoats in coarse knit as well 

as classic structures such as piqué or rice grain 

appear. Even slightly structured shirts are  

very popular.

A R E  Y O U  
R E A D Y  F O R  T H E 

S T R U C T U R E  
S E A S O N ?



Step 1 Step 2 Step 3
KNITTING PANEL CHECKING

LABELING

LINKING

MEASURING & CHECKING

Step 7 Step 8 Step 9
IRONING

Step 4 Step 5 Step 6
STITCHING

MENDING

CHECKING LINKING

RECHECKING

WASHING

PACKING

Step 10 Step 11 Step 12

productionchain of a pullover



TRADITIONAL, BUT FASHIONABLE ITEMS,  

SUCH AS MOULINÉ, JACQUARDS OR FANCY STRIPES  

LOOK GREAT! TRENDY CHUNKY KNITWEAR, WITH 

CABLE PATTERN OR STRUCTURE ARE ENHANCED BY 

COLLAR SHAPES, SUCH AS THE TURTLENECK.

 A HIGHLIGHT OF THE COLLECTION IS A 

HEAVY GAUGE CARDIGAN IN LONGCUT, WHICH, IN 

ADDITION TO THE SOFT TOUCH AND PATCH POCKETS,  

HAS A WONDERFUL FANCY YARN. THIS ALSO ACTS AS 

A JACKET SUBSTITUTE ON WARMER WINTER DAYS.

Knitwear



LIGHTWEIGHT KNITWEAR IS DELIBERATELY 

NOW MARKETED ALL YEAR ROUND, AND 

ARE OFFERED IN A NEWER COLOUR PALETTE 

AFTER THE SUMMER. 

„READY-TO-WEAR“ IS MORE THAN EVER 

IN THE FOCUS OF THE INDUSTRY AND HAS 

ESTABLISHED ITSELF AS A KEY SECTOR IN 

THE MENSWEAR BUSINESS. travel
explore

live



S H I R T S
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The product range „Shirt“ is constantly 

being expanded. More than 70 different 

designs leave nothing to be desired and 

remind us of the most diverse places in  

the world. Especially fashionable are  

decorated „Basics“ in many different  

qualities, such as Oxford, Twill or Baby  

cord - the start of a great journey. In  

addition to various plain-coloured shirts, 

there are also some Vichy checks, as  

well as numerous „essential shirts“ in a 

semi-dress look, which, as always, are 

embellished with great contrasts and  

form the quintessence of the collection.  

A variety of digital prints and cut-yarn 

styles provide a refreshing casual light-

ness, underlining the individual style 

of courageous men who belong to the 

„doer’s‘ movement“. Light flannel shirts 

with a unique soft feel are amongst our 

all-time favorites.

lets be adventurers





Work hard

Travel harder







Our three  types of Men

CLASSIC IS THE NEW COOL 

CLASSIC - CHIC - SMART - ELEGANT - NEAT LOOK - CONSERVATIVE

BECOMING - UPPER COOLNESS - SPORTY BUSINESS

STATEMENT STYLE - ALTERNATIVE AND URBAN

GLOBETROTTER – TRAVELER – NATURE LOVER – INDEPENDENT  

THREE-DAY BEARD – LUMBERJACK – MASCULINE – ADVENTURER – PITHY - ROUGH

ATHLEISURE CHIC 

CASUAL – SPORTY – AUTHENTIC - FASHION CONSCIOUS – EASY GOING – EASILY 

COMFORTABLY – HIP – STRIKING – VIBRANT – SURFERLOOK 
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A G E N C I E S  I N A G E N C I E SGermany Abroad

MÜNCHEN 

Modeagentur Horst Gümbel GmbH 
MTC München, Haus 4 / Raum 416+417 
Taunusstraße 45, 80807 München 
Phone: +49 89 359 88 22 
Email: guembel@hguembel.de 

HAMBURG 

Steinmann-Reumann  
Handelsagentur GmbH 
Modering 3, Haus B, Etage 2, Raum 237 
22457 Hamburg 
Phone: +49 40 550 25 29 
Email: info@steinmann-reumann.de 

DÜSSELDORF 

Bucksch Modeagentur GmbH & Co. KG 
„Gelbes Haus“ Rather Straße 49e 
40476 Düsseldorf 
Phone: +49 211 592 935 
Email: bucksch-gmbh@t-online.de 

SINDELFINGEN 

Modeagentur Grusch 
Euro-Fashion-Center 6.OG,  
Raum 696 
Mahdentalstraße 102,  
71065 Sindelfingen 
Phone: +49 7031 792 16 20 
Email: modegrusch@aol.com 

BERLIN 
Agentur Draga & Thamke GmbH 
Europark Dreilinden,  
Albert-Einstein Ring 15 
14532 Kleinmachnow/Dreilinden 
Phone: +49 33 203 33 99 51 
Email: kontakt@draga-thamke.de 

UNITED KINGDOM
Michael Spriggs Agencies Ltd 
75 Gorse Hill, Anstey 
Leicester LE7 7AP 
Phone: +44 116 2362304 
Email: mike@spriggsmenswear.co.uk 

IRELAND 

P&R Agencies Ltd. 
1 Harbour View, Heron Road 
BT39LE Belfast 
Phone: +44 289 04 53 42 333 
Email: andrew@pandragencies.com 

SPAIN 

Reina 7 S.L 
Paseo del Borne 15, 7EF 
07012 Palma de Mallorca 
Phone: +34 667 51 51 69 
Email: pilar@fashionvictims.es 

GREECE
M. Gini  
Ltd Ready Garments Agencies
13 Nafpliou Str.
14564 N. Kifissa
Phone: +30 210 620 4186 187
Email: apostolos.ginis@gmail.com 

NETHERLANDS 

JC Fashion Team 
Modecentrum The Cube  
Veluwezoom 7 
1327AA Almere 
Phone: +31 654 26 4243 
Email: johan@jmagency.nl 

BELGIUM 

S.A./N.V. Jacrima 
Av. de l´Atomium laan BP/PB 73 
Evian 1-5, 1020 Bruxelles – Brussel 
Phone: +32 247 93 34 7 
Email: info@jacrima.be 

SWITZERLAND
Modeagentur Lüthi & Mifsud 
Industriestrasse 59 
8152 Zürich (Glattbrugg) 
Phone: +41 448 29 23 29 
Email: mifsud@luethi-mifsud.ch 

RUSSIA, UKRAINE, KASASTAN,  
BELARUS, GEORGIA, ARMENIA,  
KYRGYZSTAN 

Dmitrij Tregubov 
Warmensteinacher Straße 59 
12349 Berlin 
Phone: +49 30 705 507 17 
Email: tregubov@barcotex.de

Life finds a way 



+49 (0) 2161 567 45 28
info@coloursandsons.com
www.coloursandsons.com

COLOURS & SONS GMBH
Alsstraße 166

41063 Mönchengladbach
Germany


